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Why We Roc

33 years of combined event

design experience

Event Wellness Design

Certifications

Educators in the industry

GO EVENTS
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- Color Psychology

Ability to evoke feelings & emotions

WHITE
Innocence, purity,
sterility, light

GRAY YELLOW
professional, serious, happiness, cheerfulness,
mature, conservative spontaneity, hope

GREEN
calming, refreshing,
nature, relaxing

ORANGE
vitality, enthusiasm,
friendship, energy

TURQUOISE
communication,
compassion, fresh

RED
passion, love,
anger, danger

oolizing
Pantone's 2024
Year

BLUE
calmness, spirituality ,
security, sadness

PINK
femininity, romance,
tenderness, sensitivity

PURPLE
creativity, royalty,
mystery, wealth

BROWN

nature, wistful,
genuineness, trust

Color of
the Year
2024
BLACK Z y - :
sophisticated, mysterious, > B : ' PANTONE®
| | power, luxury | | g . /B ]
I I e | | . Peach Fuzz

Cool colors Warm colors E | ('3



Li ht NQUtralsz Beige, Taupe, Oatmeal, Boucle, Cream, Sand, & Ivo

Pro Tip: Soothing calm hues can be infused into designs to create a comforting

environment for connection, education and engagement. This creates a restful,
monochromatic environments
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Avocado

green conveys well-being and
lo; to soft basiland sage, greenis




BRIGHT
COLORS




§, Shape Psychology

Subconsciously illicit thoughts & emotions

Stability Mystery Unity
Power Strength Friendship
Balance Leadership Love

Professionalism Energy Eternity



Hick's Law

The more choices a person faces, the longer it takes them to make a decision.




1, Anchoring Bias

Firstimpressions matter | Best, Better, Good
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Creating
Transtformative
EXperiences
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Experience Mapping

Engagemen
t




% Excitement

Pre-Event

Awards & Gala - Four Seasons ... =~ Opening Reception - Electric...



p Entry

Into Event
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During Event

)
C
O,
-
O,
O)
(O
O)
C

L]




’j En gagemen t

) , During Event

Collaboration
Pods




Exit

From Event

WEDDING
= / 5 y/

OLIVIA & JACOB

September 16, 2023

Church h
1:00pm @ Ceremony
e 1:30pm
Photos
3:30pm n l Champagne

. Reception
4:30pm
Dinner

6:00pm |©| 0 Toasts &
Speeches
Cake Cutting
8:00pm

7:00pm
After Party

First Dance
8:30pm
8:45pm Jh

"M Fireworks
*/? 10:00pm

Newlyweds

Depart a—

10:30pm

Shuttles 12:00am




Extension

After Event




ecretsto

Crafting Immersive
Environments



Strateqic Plan

Know your goal & vision; how you want them to feel
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Power of Transtformat

Same basics can be repurposed for new designs.
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Power of Transtformation

Same items can be repurposed for new designs.
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L_asting Impression

Social media-worthy experiences
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Inspired Approach

Wherever you find inspiration, ensure purpose in your planning
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Collaborate

GO NN EVENTS

kelly.dalisa@cort.com

selina.mullenax@cort.com

cortevents_kelly

SelinaWithCORT




Your Opinion Matters!

Please complete the education
evaluation for EVERY session

you attend! [u] A [u]
ol =

Thank youwl  paned a.

Oxperience
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