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Designing Social Ads
for Real Results
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Listen and gather advertising insights and
strategies from their ideal clients.
- |dentify what to test and how much they should
be spending to test content.
 How to measure results and adjust their
marketing strategy accordingly.

y 4







What This Is Not

§ » A technical rundown of all the features and options

in Facebook’s Ads Manager

; * How to set up your Facebook Page
az * How to set up your ads

= Anything other technical information you can Google
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If it were that easy

| wouldn’t be here
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Serving ads in the newsfeed is
NOT Metta’s priority

But they are interested in helping you succeed, nonetheless...



HOW THE NEWSFEED WORKS
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To show content people want to see

#period

MR REIRT Y L A v Asadin B

Lo - Prpiy - 28ay

dale Toder Acks S sdomzbs wad bresd
[+ 3]

L - Faply - i

Jpzaw ¥t Culat W
Linm - Pplby - 2=y L

ek Migmaer Seuder Hew azzve Sleaanl
Linn - Pophy - SEny =]

o SR R B R R e Y R




LN

—AT YOUR ADS

AS YOU WOULD YOUR

ORGANIC POSTS

GREAT CONTENT = ENGAGED AUDIENCE

ENGAGED AUDIENCE = AD SUCCESS

It also helps you fill your funnel

and retarget @




BECAUSE THIS

IS YOUR REAL
’ s
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BE SOCIAL

IT’S NOT METTA'S QA

to sell your products and services




BE SOCIAL

T—
: # GIVE FOLKS ENOUGH
S to make a booking decision







WHO IS THE

MOST LIK
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MY ADS




howto

ailor

® Stealth Market Research
® Ethical Spying

® Brand Promise and Adjectives




AUDIENCE & MESSAGING

CHOOSING

® Start with three themes

® Audit your website and inquiry page for message fit
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Theme: Where Luxury Meets Wild

Hoak 1

Hook 2

Theme: Adventure, Not Backpacking

Hoolk 1
Hook 2

Hook 3

Theme: Intimate Elnpe ment

Hiook 1:

PMacBook
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Don’t use TOF targeting
to create BOF ads







® Short
*Medium

®Long A




" The[ | House Weddings

P a The| | House Weddings
Sponsored < Y

Sponsored - &

sssnnnnngp The House is nestled in a gorgeous outdoor setting with
The [ House is nestled in a gorgeous outdoor setting with SN T iTbor Gotions
stunning indoor options.
Located in a pocket of beautiful woodland in Morth Houston is a
gorgeous private venue, tucked away from the lights of the city. ... See
Mare
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Gorgeous Outdoor Setting; Stunning Indoor Learn More Gorgeous Outdoor Setting; Stunning Indoor Learn Mare
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19 Like () Comment & Share

oy Like () Comment &> Share




OPY LENGTH

- R , The House Weddings .
Sponsored - §

- % The Carriage House Weddings

i FE The Carriage House is located in a pocket of
Apanaoed -9 beautiful woodland in North Houston, tucked
The [l House is located in a pocket of beautiful woodland in away from the lights of the city.

Morth Houston, tucked away from the lights of the city. ——— e
‘ou and your guests will fin ec

You and your guests will find the perfect balance of simplicity and balance of simplicity and elegance with plenty
elegance with plenty of flexibility to plan your perfect day. .. See More s of flexibility to plan your perfect day.

o | With equally stunning indoor and cutdoor

o spaces, the choice is yours for where you'll say,
°I do”. Opt to say your vows under the chandelier
arbor at the o arden ceremony site or in
OUF Fomantic Chapel with floor-to-
celling views of the surrounding natune.

Couples love the picturesque scenery and select
decor that's included with every wedding.

Our spaclous venue can comforably
accommodate up 1o 300 quests.

Our Camellia Chapel has floor-to-ceiling
windows, providing the perfect backup to a
planned outdoor ceremony, while still

surrounding you and your guests by nature.

We only book one wedding per day, 5o you
and your guests have access to the entire
property 1o mingle, catch up with old friends, or
simply take a break from damcing.

THE (S eHousE [ com

Gorgeous Outdoor Setting; Stunning Indoor Learn More

Options {4 Select decor and centerpiece options are
included.
@D 10 We're happy to provide assistance
throughout the planning process, including help
u"_,“r Like (J Comment &0 Share with selecting the very best wedding vendaor

team for your vision and budget.




TESTING YOUR ADS

® Subject: People | Things

® Media Type: Graphic | Video | Carousel || !I
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IMAGES

FLIIHE Ranch Event Venue —
pascis  sponsoned - Q)
e | couldn't have dreamed of a more perfect wedding venue. And, the "':-‘“' _“m"":-"III Event Venue o
staff made every detall & moment so special. They went above and msch  Sponsored -
beyond each step of the way and we truly felt like family. ~Madison W.
via The Knot | couldn’t have dreamed of a more perfect wedding venue. And, the

: staff made every detail & moment so special. They went above and
= =" beyond each step of the way and we truly felt like family. ~Madison W.
via The Knot

I | 2
| .
1 |
E — 1
. _ v" Rentals included. Rentals included.
MAHCH COM . Still booking for 2020 and.. ERam More Still booking for 2020 and...
included. Learn More

Still booking for 2020 and beyond 00 3
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3 per theme
® Transformation
® Testimonial

®We believe




Dream Events & Caterina,
Deasn wapiiSored
I0: 102716419483/3131

What if your wedding menu featured sensational cuisine, customized not
only to your vision but also your guests? At Dream, we love to help couples
celgoretawith memaorable, masterful, and delicious food. :

DREAMEVENTSANDCATERING. | o0 More
Sensational Cuisine

>

DREAMEVENTSANDCATERING
Dreamy Hors d'Oeuvres

Dream Events & Cataring,
Hﬁt‘ﬂ__ SperEtrad wan
ID: 331296745069427

Every good gathering starts with food. Our chef's selections feature
diverse cuisine, from traditional Southern fare to Southern fusion, as well_
as natan, Mexican, Indian, and traditional American favorites. Aftesh
years, it continUes Trbesusslaasumdanatisfpsarappetite.

DREAMEVENTSANDCATERING. | ..o More DREAMEVENTSANDCATERING.
Dreamy Hors d'Oeuvres Charcuterie Boards



HEADLINES

® Calls To Action
® Retail

® Transformation




HEADLINES

[ studios - Adventure Wedding & Elopement @ Studios - Adventure Wedding & Elopement
Photographer Phutu-grapl.mr
Sponsored - &Y Sponsored «
Just because you want to get married on a mountain top doesn't mean Just because you want to get married on a mountain top doesn’t mean
you and your guests have to eat dehydrated meals from a pouch. you and your guests have to eat dehydrated meals from a pouch.
Just because you want an adventure doesn't mean you have 1o give up Just because you want an adventure doesn't mean you have to give up
cherished wedding day luxuries. Cut your wedding cake by an open cherished wedding day luxuries. Cut your wedding cake by an open
fire, enjoy a toast under the stars. You can have it all. fire, enjoy a toast under the stars. You can have it all.
Ariel helps couples plan and capture luxury adventure weddings for Ariel helps couples plan and capture luxury adventure weddings for

couples who don't want 1o elope but want to keep their wedding guest
list small and mea... See More

couples who don't want to elope but want to keep their wedding quest
list small and mea... See More

Where Luxury Meats
Wild

Inguire about pricing &

Adventures by day
\Jnguire about pricing & ava... Small group

Contact s elopements

ﬂ 2 2 Comments ; Inquire abouwl

Fine dining at night
Ingquire about pricing &2




HEADLINES
B " o The House Weddings .ee The House Weddings ses

Sponsored - &
m House is located in a pocket of The-Huuse is located in a pocket of
beautiful woodland in North Houston, tucked beautiful woodland in North Houston, tucked

away from the lights of the city. .See More away from the lights of the city. ..See More

The-Huuse is located in a pocket of
beautiful woodland in North Houston, tucked
away from the lights of the city. .5ee Mare
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Indoors as Beautiful as the
Outdoors

Stunning Indoor ﬂptifL/

Inguire for pricing ar'u:l avallability







BUDGETING

AUDIENGE S|Z

OPTIMIZED FOR —

BUDG hi SIZE




BUDGETING

500K 3MILLION
IDEALLY: 1000+ —

S10-8958 J DAY







MEASUREMENT
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>1% outhound CTR
(click-through rate)




MEASUREMENT

$1 (or less) CPC (cost per click)




MEASUREMENT

1% on landing page (cold audiences)







AD FATIGUE . Q
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C) New wedding clients each year

New social clients each year

g Corporate doesn’t book on

social




TWO SIMPLE THINGS

TO SET YOUR ADS ON













KEY TAKEAWAYS
= PLAN NOW = TEST TEST TEST
to save time later you are buying data
= WORK SMARTER = FOCUS ON THE MESSAGE
with seasonal changes Your messaging and copy count
y 4
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** CHECK ALL OF THE BOXES THAT APPLY**

RY YES'

Wday per ad set?

least 1,000 people?

rast 100 cutbound link clicks?

itire daily budget?

O

YOUR ACTION STEPS

Depending on your niche, WYou may e
your ads shown 1o your targeting audi
Wait until the ad gets 1,000 paaple befy

the decision to turn the ad off,

I orQer 1o get results, the aas need Lo
increasing the budget by 10-20% every
$10 - 525, you <an increase by 50% or m

The audience or budget may be too srr
millign for codd conversion targeting,
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GET AN
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CHRISTIE OSBORNE

WEBSITE
MountainsideMedia.com

EMAIL
christie@mountainsigemedia.com

SOCIAL
@minsigemedalaco

@cospborneloves
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Continue the Conversation
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