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What We'll Cover

What is ‘Emotional Marketing’?

Why is it useful?

How to take an emotional based marketing approach
Things to avoid

How it can work with your existing marketing plan



What iIs
Emotional
Marketing?




The Approach

Personal Storytelling
Expertise and Value
Confidence

Human Connection



Personal Storytelling

e Listen to your clients

e Take note throughout the
planning process

 No detalil is too small!










What Not To Do



Showcase Expertise & Value
















Lead with Confidence, Not Ego













What Not To Do



Don’t Underestimate the
Power of Human Connection













Things to Avoid

Oversharing personal details
« Confidentiality
« Publication Process




Oversharing Personal Details
& Confidentiality

e Discuss Confidentiality and Privacy Terms during
booking

e Understand What is Appropriate to Share

e Keep personal details private unless approved by the
client
o Example: full names, client address, personal items



Publication Process

e Prior to sharing photos online: Ask your client or the

planner if the client is planning to submit to publications
o If so, what does the timeframe look like?

o Is the vendor team allowed to share sneak peeks or
pehind the scenes on social media?

o Do NOT be the reason their wedding doesn’t get
published




Next Steps

e Begin an organized system for taking notes throughout
the planning process with your clients.

e Audit your website copy to see if it evoking a story with
feelings that will grab your potential clients.

e Update or create a press page or area on your website.

e Review your social media captions and come up with a
plan on showcasing your expertise and human
connection at least once a week in your posts.



Q&A
Continue the Conversation

#NACEEXP22








